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Why?

Spot high level trends to receive more consistently 
successful creative

With Booyah looking to diversify LLD’s media mix in 2022, 
creative learnings will be paramount in driving 
conversations as they relate to what's working today

The client has answers to a lot of questions; however, we 
aren’t always sure what those questions are until it’s too 
late. Here we can Identify granular promo trends to inform 
creative needs

With client communication 
structures shifting in 2022 
Booyah has a duty to 
come to the table with 
insightful ideas 
informed by data.
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Black Friday + Cyber Monday

01
Mother’s Day

02
Bigger than Black Friday

03
12 Days of Christmas

04

Top performing 
promos of 2021 by 
revenue
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Bold & clear
messaging
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Product focused 
creative



7

Simplistic messaging 55% Higher CTR

27% Lower CPM 78% Lower CPC

DPA creative
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“Do you know your birth flower?” 
creative

Birth flower creative

• This specific creative drove a high CPM and cost per 
purchase, and very low cost per click (note it is an existing 
post).

• This ad was optimized towards purchases, however it is 
clearly more successful from an engagement perspective

• This ad speaks to the way consumers engaged with media 
in 2021. Fun and interactive experiences are bubbling to 
the top of the tech industry. 

tjwetzel95@gmail.com
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What does it mean: 
MEDIA MIX DIVERSIFICATION



Tiffany & Co. digital media spend

Pandora Jewelry digital media spend



Kendra Scott Top Performing Creative 
of 2021
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Christmas design teaser Spring design teaser

Teaser creative

SMS or email?

tjwetzel95@gmail.com
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What does it mean: 
LEAD GENERATION

Capitalize on the success of these teaser creatives by using 
them as a vehicle for potential customers to enter the sales 
funnel

Lead Ads would be a great way to get as 
many people on  the LLD email list as possible 
prior to blasting the list about new products. We 
can do this by selecting “Lead Generation” as 
our campaign objective and adding an Instant 
Form.

Couple image copy with a “sign up now” CTA
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2021 landing page insights

https://www.lisaleonard.com/collections/birth-
flower-c-906/

https://www.lisaleonard.com/jewelry-c-186/rings-c-
207/

https://www.lisaleonard.com/cross-of-faith-bracelet-
10k-gold-prd-lbr0019-lg-
10/?fbclid=IwAR2rj0IHUeDJqtwsFtAcoLkBHdzAYplm7
yPXL5la-MOJt84YcbSMs-nDZbc

https://www.lisaleonard.com/jewelry-c-
186/necklaces-c-205/

The necklace landing page, which hasn’t been used by Booyah much 
recently, had almost a 1:30 longer average session duration than the 
platform average and landed in the top 5 most transactions from a landing 
page. 
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Teaser creative to inform
lead generation 

01

Consider media mix 
diversification

02

Creative needs

03

Landing page 
optimization

04

Solutions and 
action items
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